Good Practice Checklist

The ownership of online financial information is a primary consideration if that information is to be presented in an accessible format to prospective students. Key to this consideration has to be a restatement of the target market for this information – prospective students, their parents and their teachers. 

With this in mind, the following checklist should help HEIs present financial information in a suitable way for students.

· If you don’t currently involve them, co-opt an HEI marketing or communications professional onto the team which puts financial information on the website – this is likely to be the best and most efficient way of adapting the approach to the presentation of information to the web.
· Carry out a prioritisation exercise on the homepage – what are the five or six key themes which you want to highlight to site users? Student finance should be one of them, and its pages should be directly accessible from the homepage. If this can be achieved, this ‘quick win’ is likely to solve many of the other difficulties faced by prospective students when trying to access financial information online.

· Have as short a route as possible from the homepage to the financial information – no more than three click throughs. Anything more that this, and the user tends to either leave the site altogether or to turn to the search function, which in most cases is not highly developed.

· Use commonly understood language such as ‘Student Finance’ and ‘Prospective Students’ rather than ‘Costs’ or ‘Undergraduates’. It is vital to understand that many Widening Participation prospective students will not have any family history of higher education and so are also unlikely to have a strong grasp on the sector’s language.

· Be clear and concise – use succinct headings, sub-headings and key information in bold. Avoid page folds and unnecessary scrolling.

· Be consistent – links and menus should be presented in the same format and in the same position throughout the site.

· Do not contribute to information overload – avoid blocks of text and .pdfs. Wherever possible, make use of ‘Want to know more? Click here’.

· Include a basic overview covering ‘key questions’ that link to the more detailed answers. Remember the key questions which prospective students want to see answered:

· What’ll it cost?

· How can I cover those costs?

· What statutory support can I get?

· When and how do I have to repay this?

· How can I get that support?

· What other support is available?

· Use tables and summary boxes rather than long sections of text.

· Provide advice on budgeting with examples of average/standard costs.

· Use case studies as students are confident that they can use these as a starting point. The process will also help you to segment and target your prospective student population.
· Use budget calculators too, though they need to be simple and semi-populated with some date beforehand.
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